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By David Boyle

HarperCollins Publishers. Paperback. Book Condition: new. BRAND NEW, Authenticity: Brands,
Fakes, Spin and the Lust for Real Life, David Boyle, David Boyle guides us through the next big thing
in Western living - the determined rejection of the fake, the virtual, the spun and the mass-
produced, in the search for authenticity. The charms of the global and virtual future we were all
brought up to expect, where meals would be eaten in the form of pills and machines would do all
our work, have worn rather thin. It's not that we don't want all the advantages of progress, we just
want a future that manages to be local and real too. Tracking the struggle for reality from
Japanese theme parks to mock-Tudor villas and from Byron to Big Brother, 'Authenticity' explains
where our reactions against spin and fakeness come from - and where they are going. The current
revival of real food, real business, real culture flies in the face of expert opinion from politicians,
economists, advertisers and big business - and they're having to run to keep up as our hype
attention-span gets ever shorter. Optimistic, witty, highly thought-provoking and packed with
fascinating stories, Boyle's search asks whether coolness...
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Complete guide! Its such a great study. I am quite late in start reading this one, but better then never. It is extremely di=icult to leave it before concluding,
once you begin to read the book.
-- Dr . Her m a nn Ma r vin PhD         

The ideal publication i possibly go through. It is amongst the most awesome publication we have study. I am just easily will get a satisfaction of studying a
published publication.
-- Sha nie Ca r twr ig ht      
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